Bounty Packs Survey Report

Introduction and Methodology

This report presents the findings of a survey on views about bounty packs and commercial activities during the hospital stay of parents giving birth in the last two years. The survey was made available online via surveymonkey and was kept open for completion for 12 weeks from October 2009 until early January 2010. A total of 1031 parents completed the survey. 
The characteristics of those who responded and their and responses to items within the questionnaire are described using frequency distributions and summary statistics.  Additionally, we used Mann Whitney U tests and Pearson Chi-Square to establish whether there were significant differences between age, ethnicity or education and responses to individual questions. In this report, only significant differences in the responses to questions in relation to age and ethnicity and educational level will be reported. (For a detailed breakdown of responses according to age, ethnic group and education see summary results).  The age, ethnicity and education levels were coded as follows
Age: 


Under 30 and over 30

Ethnic group: 

White British and Other (including White other)

Education: 
Lower formal education (includes no formal, O & A levels) and higher formal education (includes a degree or postgraduate qualification).

1. Socio-demographic characteristics of respondents
Age

The majority of respondents were over the age of 30 (77%, n= 772). Most of these respondents were aged between 30 and 34 years (41%, n=406).  Approximately 23% of respondents were between 20 and 29 years (n=236).  
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Figure 1:  Age of respondents (n=1008)
Ethnic group
A total of 996 respondents provided information about their ethnic origin. Overall, most of the respondents were White British (87%, n= 870). Some were other White backgrounds (8%, n=79) including Irish, Gypsy or Traveller, French, Greek and Latvian.  Other respondents were Mixed or multiple ethnic groups (1%, n=11), Asian or Asian British: Indian, Pakistani, Bangladeshi and other Asian Background (2%, n=21), Black: African, Caribbean, Black British and any other Black background (1%, n=12).
Partnership status
A total of 1003 respondents provided information about their partnership status. Most respondents (97%, n= 971) reported that they were living with a partner (married/civil partnership or unmarried). 
Education
Respondents were asked to indicate their highest level of education qualification. Most respondents reported having a higher degree or postgraduate degree of qualification (80%, n=802). 

Table 1:  Educational qualifications
	
	N=1000
	%

	No formal academic qualifications
	5
	1

	GCSE/O Level/Standard grades or equivalent
	58
	6 

	AS or A Level/Higher or Advanced Higher or equivalent
	133
	13

	Higher Education Degree or qualification
	388
	39

	Postgraduate Degree or qualification
	414
	41


Disability
The majority of respondents reported having no disability (97%, n=971).  Approximately 3% (n=34) reported having a disability.  Those who reported having a disability were asked to describe from a list of categories which type of disability they had.  Eight members had more than one disability.  Therefore we received 42 responses describing the type of disability that members had. The most commonly reported disability was ‘a long standing illness’ with 13 responses (table 2).
Table 2: Type of disability

	
	Number of responses

	Physical
	6

	Sensory
	6

	Mental health
	10

	Learning 
	6

	Long standing illness 
	13

	Other 
	1

	Total 
	42


Religious beliefs 
Of the 1002 parents who responded to the question about religion or beliefs, just over half (55%, n=551) said they were Christian, 36% (n=359) were of no religion, 5% (n=49) preferred not to say and 4% (n=43) were other religions or held other religious beliefs. 

Sexual orientation
Of the 998 parents who answered the question about sexual orientation, the majority 97% (n=968) were heterosexual/straight. Approximately 1% (n=7) said that they were either gay/lesbian or bisexual and 2% (n=23) preferred not to say.
Main findings
Bounty packs
Of the 1031 parents who responded to the questionnaire, approximately 95% (n=974) people said that they were offered packs containing advertising material, samples and a booklet whilst in hospital. Within this group, the majority 97% (n=941) believed that the packs had been produced by Bounty.
Parents were asked to indicate their degree of willingness to accept the advertising and samples pack. A total of 970 responded to this question. The vast majority of respondents (87% n= 844) said that they had accepted the pack willingly. Approximately 11% (n= 109) had reluctantly accepted the pack.  Approximately 2% (n=17) either did not accept the pack or did not know. When comparing the degree of willingness to accept packs across the age groups we found that those who were under 30 were willing to accept the packs (99% n=225/227) compared with those over 30 (p<.01).  

Similarly, around 93% (n=167/180) with lower levels of formal education accepted the packs compared with 86% (n=650/756) who had higher levels of formal education. Therefore lower those levels of formal education were more willing to accept the packs (p<0.05).
Parents were also asked to indicate the extent to which they read the contents of the pack. A total of 968 answered this question. Approximately 18% (n=179) had read all of the pack content, 59% (n=571) had read some of it and 20% (n=196) had just scanned the pack content. Less than 3% (n=22) either did not look at it at all or didn’t know. Those who were under 30 (88%, n= 200/227) were more likely to read the pack contents compared with those who were over 30 (73% n= 529/716). The differences between the groups are significant (p<.01). 
Similarly, those with lower levels of formal education qualifications were more likely to read the pack contents ((p<.01).  Around 85% (n=152/179) of those with lower formal education qualifications were more likely to read the contents compared to 76% (n=565/738) who had higher formal education qualifications. 

Views about the information booklet

A total of 965 out of the 974 parents who were offered packs indicated who they believed had produced the information booklet.  The vast majority 88% (n=849) believed that the booklet was produced by commercial companies. Approximately 5% (n=47) and 4% (n=42) believed that the booklet was produced by parent charities or the health services respectively. Around 3% (n=27) believed the booklet was produced by midwives or doctors working outside the health service.  
All parents were asked to indicate who they believed should produce the information booklet.  Just under half (48%, n=492) felt that the booklet should be produced by the health service.  More than half of those who responded felt that the booklet should be produced by midwives /doctors outside the NHS or parent charities at 27% (n=281) and 24% (n= 248) respectively (table 3). 
Table 3: Parents views about who should produce booklet
	
	Offered packs

N=974
	Not offered packs

N=57
	Total

N=1031

	The Health Service
	471
	21
	492 (48%)

	Midwives or Doctors outside NHS
	260
	21
	281 (27%)

	Parent Charities
	234
	14
	248 (24%) 

	Commercial companies
	9
	1
	10 (1%)


When comparing the responses across age groups, we found that approximately 50 % (n=393/772) of those over the age of 30 believed that the booklet should be produced by the health service compared to 36% (n=86/236) of those under the age of 30. The differences between the responses of both age groups to all categories is significant (p<0.1)   
Providing personal information 

Parents were also asked to indicate whether at the point of distribution of their pack they were asked to provide personal contact information.  Of the 1031 parents who answered this question, just under half (49% n=500) were asked for their personal contact details. The remaining respondents were either not asked or didn’t know at 35% (n= 365) and 16% (n=166) respectively.
Approximately 93% of those who were asked to provide their contact information believed that the person who asked them represented Bounty. Only 1% believed that the person who asked them came from Emma’s Diary. The remaining 6 % didn’t know.
46% of those who were asked to provide their contact information felt some degree of pressure to provide it compared to  54% (n=264) who did not feel any pressure (table 4).
Table 4:  Degree of pressure to provide contact information 
	
	N=492
	%

	Yes totally
	42
	9

	Yes to some extent
	185
	37

	No, not really
	165
	34

	No, not at all
	100
	20


These respondents were also asked to indicate whether they felt they were treated respectfully by the sales representative. The majority of respondents 85% (n=422) felt that they were treated with respect and 12% (n=58) indicated that they were not (table 5). 
Table 5: Degree of respect given by sales representatives
	
	N
	%

	Yes totally
	245
	49

	Yes to some extent
	177
	35

	No, not really
	45
	9

	No, not at all
	13
	3

	Don’t know
	14
	3


In total, 86% of those who answered this question (n=419) provided their contact information to the sales representative, 12% (n=57) did not and 2% did not know.  
Of those 419 respondents who provided who provided their contact details to the sales representative, 72% (n= 294) said that the sales representative had written their details down and 28% (n=117) said that they had written the details themselves. 
Additionally, within the group who said that the sales representative had written their details down, the majority 62% (n= 177) said that no explanation was given as to how the data would be used. Only 38% (n=109) received an explanation. 
A total of 98/117 respondents who wrote their own details down also answered this question. Approximately 50% said that an explanation was given.  
Photography
Parents were asked whether they were approached by a photographer offering to photograph their babies and sell the photos back to them.  All 1031 parents answered this question.  Approximately 67% (n= 687) said that they had been approached, 32% (n=3360) had not been approached and 1% (n=8) didn’t know.  
Of those who had been approached, just under half 46% (n=316) didn’t know which company the photographer represented. Around 36% of respondents believed that the photographer came from Bounty and 14% (n= 98) mentioned Tempest. Other companies mentioned were Emma’s Diary, Babyface, Bonniface, and Venture to name a few.  

Those who were approached were also asked whether they felt under pressure to have photographs taken.  A total of 683 responded to this question. The majority 61% (n= 417) did not feel under pressure (table 6).  Just over a third felt some pressure to have their photograph taken. There were significant differences across age groups. Those who were under 30 (47%, n= 73/156) were more likely to experience some degree of pressure to be photographed compared with those over the age of 30 (37%, n= 187/509). These differences were significant (p<.05).  
Table 6: Degree of pressure to be photographed
	
	N
	%

	No, not at all
	211
	30.9

	No, not really
	206
	30.2

	Yes, to some extent
	214
	31.3

	Yes, totally
	51
	7.5

	don't know
	1
	.1


In total, approximately 42% (n=288) agreed to be photographed and 58% (n=393) refused.  Comparing age groups, a significantly higher proportion of those over the age of 30 refused to be photographed compared with those under 30. Around 61% (n=311/506) of those over 30 years compared with 50% (n=79/157) refused (p<.05).  There were no significant differences in whether or not respondents agreed or disagreed according to ethnic group or educational level. 
Those who agreed also told us about the extent to which they were treated with respect by the photographic sales representative. Overall, 87% (n=586) said that they were treated with respect compared to approximately 11% (n=71) who said they were not (table 7).
Table 7: Degree of respect given by sales representative
	
	N= 671
	%

	No, not at all
	15
	2.2

	No, not really
	56
	8.3

	Yes, to some extent
	251
	37.4

	Yes, totally
	335
	49.9

	don't know
	14
	2.1


Commercial activities in hospital and future NCT action
All parents were asked about their knowledge and views about commercial on activities in hospital.  Firstly, they were asked whether they thought photographic sales representatives should be allowed access to women giving birth in hospital. Of the 1031 who responded, just over half (51%, n= 529) felt that representatives should not be allowed access, 28% (n=288) said ‘maybe’ and 17% felt that that they should be allowed access. A small number (4%, n=36) did not know.
Secondly, the majority of respondents (86%, n= 889) reported that they were unaware that commercial companies could pay maternity units to gain access to women giving birth in hospital. Only 13 % (n=129) were aware of this.   Comparing across education level, we found that those who had lower levels of formal educational qualifications were less aware (92%, N=179/195) that this took place compared to those who had higher levels for formal education qualifications (81%, n=680/790). This is significant (p<0.05).
Parents were also asked if they were aware that any data they provided to commercial companies could be sold on to third parties unless they expressly asked for it not to be. They were provided with a scale of responses as shown in table 8. 

Table 8: Awareness of data selling
	
	N= 1031
	%

	No, I was not aware of this and I am not happy with it
	512
	50

	No, I was not aware of this but I am happy with it
	46
	4

	Yes, but I am not happy with this
	381
	37

	Yes and I am happy withy this
	92
	9


By grouping the data together to establish how many were aware and how many were unaware we can see that just over half of respondents 54% (n=558) were not aware that their data could be sold to third parties and 46% (n=473) were aware. Table 8 indicates that of the 1031 respondents, approximately 50% (n=512) were unaware and not happy about their data being sold to third parties.
When comparing across age groups, those who were over 30 were more aware that data selling took place (48% n= 248/512) compared to the under 30’s (315, n=49/ 158) and the difference is significant (p<.01).  Similarly those with higher formal educational qualifications (50% n=404/802) were more aware that data selling took place compared to those who had lower formal educational qualifications (27%,n=54/196). This is significant (p<.01). 
Finally, parents were asked if whether or not they would like the NCT to take action with regard to three main commercial activities taking place in hospital (table 9).  The majority of those who responded to this question wanted NCT to take action to prevent sales representatives from accessing them in hospital and prevent commercial companies asking for contact details at 72% and 87% respectively. Three quarters of those who responded did not want NCT to prevent commercial samples and advertising packs being offered in hospital (table 9). 
Table 9: NCT action

	
	Yes
	No
	Don’t know
	Total

	Prevent sales representatives from accessing 
you in hospital
	72% (n=740)
	21% (n=215)
	7% (n= 69)
	1024

	Prevent commercial samples and advertising 
packs being given to you in hospital
	19%(n=194)
	75% (n=762)
	6% (n=61)
	1017

	Prevent you from being asked for data 
by commercial companies while in hospital
	87% (n=892)
	10% (n=103)
	3% (n=31)
	1026


Comparing across age groups, we found that those who were over 30 (21% n=101/478) were more likely to want the NCT to take action prevent commercial samples and advertising being given out in hospital compared to the under 30’s (12% n=18/149).  The difference in responses was significant (p<.01).  There were no significant differences in the responses to other NCT action in terms of age or ethnic group in comparison with the whole sample. 
Summary of findings

Socio-demographic profile of respondents

1031 parents responded to the survey. The majority were largely White British, over the age of 30, had a higher or postgraduate degree and were living with a partner. A minority of respondents reported having a disability; the most commonly reported being a long standing illness.  Overall we found no significant differences between responses to questions and ethnic grouping. Some differences were found according to age. 
Main findings

Bounty Packs

The majority (95%) were offered packs containing advertising and samples whilst in hospital. Most respondents believed the packs were produced by Bounty, willingly accepted the packs and read some of the pack content.  Within this group those who were under 30 were more willing to accept the pack and read the pack than those over 30 at 99% and 88% respectively. Similarly those who had lower formal education qualifications were more likely to accept and read the packs at 93% and 85% respectively. 
Information booklet

Most respondents believed that the information booklet was produced by commercial companies and just under half of respondents felt that the booklet should be produced by the health service. About a quarter of respondents felt that the booklet should be produced by parenting charities.  Within this group approximately 50% of those over the age of 30 felt that the booklet should be produced by the health service compared with 36% who were under 30.
Providing contact information 

Just under half of respondents were asked to provide their contact details when they received their  packs and most of these believed that the person asking for their details came from Bounty.  The majority did not feel pressured to provide details and felt that they were treated with a degree of respect. Approximately 86% of those asked to provide their contact details did so and more than half of these reported that the sales representative had written down their personal details. The majority said that no explanation had been given as to how the data would be used.

Photography

Approximately 67% of respondents had been approached by photographers whilst in hospital and of these just under half were unaware of which company the photographer represented.  The majority of respondents approached said that they did not feel pressured to have their photographs taken and that they were treated with some degree of respect. Over half of those approached did not agree to have their photographs taken.  When comparing across age groups however, we found that those who were under the age of 30 were more likely to feel under pressure to have photographs taken compared with those over the age of 30.
Commercial activities and NCT action

Over half of respondents felt that photographers should not be allowed access to them in hospital. The majority of respondents (86%, n= 889) reported that they were unaware that commercial companies could pay maternity units to gain access to women giving birth in hospital. Comparing across education level, we found that those who had lower levels of formal educational qualifications were less aware 92% that this took place compared to those who had higher levels for formal education.

The majority of respondents were unaware that their data could be sold by commercial companies to third parties. Most respondents who were unaware were not happy about this. A significant proportion of those who were aware were also not happy about this.   When comparing across age groups, those who were over 30 were more aware that data selling took place as were those who had higher levels of formal educational qualifications. 
 The majority of respondents wanted the NCT to take action to prevent sales representatives accessing them in hospital and to prevent them being asked for data by commercial companies.  There were no differences in responses according to age or ethnic group. Three quarters of the sample did not want NCT to prevent commercial samples and advertising packs being given to them whilst in hospital. However when comparing across age groups, we found that those over the age of 30 were more likely to want the NCT to prevent  samples and advertising being given out in hospital.  There were no significant differences in terms of educational level. 
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