
Advertising Terms & Conditions  

1. The term ADVERTISER, as used in these conditions, means the party who books the space in the publication and 

is responsible for payment.  

2. The term PUBLISHER, as used in these conditions, means the PUBLISHER of the publication and shall include 

the NCT branch operating the advertisement for the PUBLISHER.  

3. The term PUBLICATION, as used in these conditions means the annual, journal, newsletter, magazine,  electronic 

media, or other periodical for which the order was placed.  

4. The term NCT as used in this conditions, means the Gloucester branch of NCT (National Childbirth Trust).  

5. These conditions shall apply to all advertisements appearing in or distributed with the PUBLICATION and any 

supplementary or ancillary PUBLICATION produced by the PUBLISHER. Where specific conditions apply either to 

display or classified this will be stated.  

6. The copyright in all PUBLICATION shall belong to the ADVERTISER or alternatively shall be the subject of a 

licence in favour of the ADVERTISER and the ADVERTISER hereby indemnifies the PUBLISHER against any claim, 

damage or expenses arising from any claim for breach of copyright in respect of any PUBLICATION inserted in 

space booked by the ADVERTISER.  

7. All PUBLICATION must comply with the British Code of Advertising Practice  

8. All PUBLICATION must comply with NCT Sponsorship, Commercial Relationships and Advertising Policy.  

9. The PUBLISHER reserves the right to refuse, amend, withdraw or otherwise deal with a PUBLICATION submitted 

to them at their absolute discretion and without explanation.  

10. Newsletter articles which promote a business, product or service are classed as advertorials - these are charged 

at the current advertising rate for the relevant size plus a premium of 30 %. Please note that, we do publish articles 

from writers who also run a business if we feel they are of general interest to our readership, but we will edit out any 

reference to the business. We are happy to position any advert they purchase adjacent to the article. 

11. The PUBLISHER shall not be liable for any loss or damage consequential or otherwise occasioned by error, late 

publication or the failure of a PUBLICATION to appear from any cause whatsoever unless: (a) resulting from the 

PUBLISHER'S negligence (as defined in Section 1 of the Unfair Contract Terms Act, 1977) such error, late 

publication or the failure of a PUBLICATION to appear shall cause death or personal injury. Or (b) the circumstances 

giving rise to such loss or damage are such that the exclusion of responsibility for such loss or damage does not 

satisfy the requirement of reasonableness imposed by the Unfair Contract Act, 1977. Save as aforesaid the 

ADVERTISER will indemnify the PUBLISHER against any damage and/ or loss and/or expense, which the 

PUBLISHER may incur as a direct or indirect consequence of the ADVERTISER'S announcement  

12. In no circumstances does the placing of an order confer the right to renew on similar terms.  

13. The PUBLICATION rates quoted are including taxes  

14. The PUBLISHER reserves the right to increase PUBLICATION rates at any time or to amend the terms of 

contract as regards space or frequency of insertion. In such event the ADVERTISER has the option of cancelling the 

balance of a contract without surcharge.  

15. Any request for cancellation must be in writing and acknowledged by the PUBLISHER. The PUBLISHERS 

cancellation policy is as follows:  

i. The ADVERTISER shall have the right to cancel the order within 7 days of the date of the order agreement without 

charge or penalty unless the publication issue is due to be published within this period otherwise a cancellation 

charge/fee of 100% will apply.  

ii. Cancellation requests received less than 28 working days from copy deadline will incur a charge/fee of 100% of 

the original booking value is payable by the ADVERTISER within 7 days of acceptance by the PUBLISHER.  

iii. Cancellation requests received more than 28 working days from copy deadline will incur a charge/fee of 50% of 

the original booking value is payable by the ADVERTISER within 7 days of acceptance by the PUBLISHER.  

iv. As an alternative to cancellation, the PUBLISHER on request, may agree at their discretion to transfer the value of 



the ADVERTISERS booking(s) into other titles of the same value if deemed both amicable and suitable to the 

PUBLISHER.  

16. Where the ADVERTISER has undertaken to supply inserts, which have been accepted and approved by the 

PUBLISHER, the PUBLISHER reserves the right to charge the rate agreed if they fail to arrive at the agreed time and 

place for insertion. Furthermore unless the ADVERTISER has agreed to pay any excess postage, the PUBLISHER 

reserves the right to withdraw the insert in the event of a higher postage rate being applied.  

17. In the event of the copy instructions not being received by the copy date the PUBLISHER reserves the right to 

repeat the copy last issued.  

18. The PUBLISHER cannot accept responsibility for changes in dates of insertion and copy unless these are 

confirmed in writing and in time for the changes to be made. The PUBLISHER reserves the right to charge for any 

additional expense involved in such changes.  

19. Copy matter provided for PUBLICATION must conform to the PUBLISHER'S requirements and any additional 

work involved changing the copy may be charged for.  

20. The ADVERTISER shall be responsible for the insurance of all artwork and other advertisement material 

delivered by them to the PUBLISHER and the PUBLISHER cannot accept any liability for any loss or damage. After 

six months the PUBLISHER reserves the right to dispose of artwork, films and other advertisement material, with or 

without prior notification to the ADVERTISER, or its agent. THE PUBLISHER may exercise this right without giving 

further notice to the ADVERTISER.  

21. Credit terms for regular PUBLISHER are must be settled within maximum 30 days from date of publication. 

PUBULICATION for non- regular PUBLISHER must be prepaid. If an account is overdue the PUBLISHER reserves 

the right to suspend insertions. The PUBLISHER also reserves the right to charge interest at the rate of 12% per 

month for each month or part of a month for which an account is overdue.  

22. Notwithstanding anything in these conditions to the contrary neither the PUBLISHER nor the ADVERTISER shall 

be liable to each other for any loss or damage consequential or otherwise caused by or arising out of any Act of 

Parliament, Order in Council, Act of State, strike of employees, lock out, trade dispute, enemy action, rioting, civil 

commotion, fire, force majeure, Act of God or other similar contingency beyond the control of either of them.  

23. Without prejudice to the generality hereof these conditions shall be read and construed in accordance with the 

provisions of the 9 Unfair Contract Terms Act, 1977.  

24. Complaints regarding reproduction of advertisements must be received in writing within one calendar month of 

the publication date. We cannot be responsible for material not supplied to our specification.  

25. In accordance with the provisions of the Data Protection Act 1998 we are obliged to provide you with certain 

information in connection with the processing of your personal data. Your data will be processed by NCT. 

Furthermore, your data will be provided to our printers in order to ensure that your information is accurately recorded 

in the advertisement. Your data will be used for the sole purpose of inserting the advertisement in the terms 

contained within the order acknowledgement form. However, from time to time you may be contacted by a 

representative of NCT providing you with details of advertising rates, mailshots or other promotional material. If you 

do not wish to receive any further contact from NCT following the publication of your advertisement, please let us 

know.  

26. NCT may also record details of your credit status based upon your previous payment history with us.  


